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Why this campaign??

Loyola wants to build its future in a world of unprecedented
competition. The challenge is great. And hard, it seems. Not
impossible, we believe.

No institution exists and excels 88 years unless it is skilled at
adapting. Constantly, an institution must innovate in its plan,
method and praxis. Innovatively Loyola plans to adapt to the
kind of change that has happened in the field of education.

For such adaptation and innovation we need the right resources,
financial and human. And effective support system and
mechanism. Such resources must be out to use for innovative
ways of teaching, learning, and evaluation. The resources must
help recruit competent faculty and deploy quality services.

The Loyola Campaign
Building a future

Never before, we realize, has the Loyola's future been so
dependent on the success of a campaign tor funds for building its
human resources, infrastructure, and institute scholarships and
tellowships.

Loyola College, Chennai, invites you to be part of this ambitious
and deeply rewarding endeavour which promises so much for
not only Loyola, for its mission of education, but also for the
society at large. Looking forward to having you, alumnus/ae with
usin this campaign.



Gilorious Loyola in 2025

Quest for knowledge and thirst for Values

Loyola started in 1925 with 75 students and three departments
History, Economics and Mathematics and three blocks of hostel.
Today Loyola has about 7000 and odd students and 35
departments in Under Graduate, Post-Graduate, Doctoral
programmes and research centres. The Founder of the College,
Fr. Francis Bertram, SJ., had a long term vision and he placed a
strong foundation for a bright future of the College. The glory of
Loyola College is manifested in the ways it has formed its
students.

From the beginning, Loyola in its approach to teaching-learning
has stood above the rest in the field of education. Loyola
emphasizes not merely academic duality, but intellectual,
emotional, spiritual and physical development of the students.

The Loyola Campaign
Building a future

Teaching, learning and governance in Loyola concentrated on
building competency and forming the character of our students.
Loyola stands as a unigue educational institution by having
innovative approaches in the ways it teaches, and the ways its
students learn.

As an autonomous college, Loyola revamps its curriculum
periodically to meet the challenges of changing technology and
socio-economic reality and adopts appropriate pedagogy using
modern technology and research like live projects, industrial
visits, internships, case analysis and lecture. It excels in sports
and has sprawling playing fields.



The Loyola Campaign
Building a future

LOYOLA
TODAY

° One of the first colleges in India to be
conferred Autonomy in 1978.

° UGC recognized it as a College with Potential
for Excellence.

° National Assessment and Accreditation

Council (NAAC) consistently placed Loyola
in the top mostrank: A +

Loyola Ranking (2004 - 2010)

Arts
Commerce

Science
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| oyola Master Plan

The college is located in the heart of Chennai city. The vast
campus of 87 acres, provides good play grounds, adequate
buildings, and infrastructure.

But as the strength has tripled in 10 years and as most of the
students are from rural areas, we need to provide more class
rooms, hostel facilities and other services. Today the college has
more than 2500 Students in economics and commerce related
subjects. The facilities are inadequate and we also have to
provide many smart class rooms to make use oftechnology.

Today's education, if it strives to be innovative and qualitative,
must use technology, especially ICT facilities. Loyola must
improve its facilities in ICT. The Loyola Master Plan has been
designed. Loyola Master Plan (LMP) is first and foremost an
exercise that widens Loyola’s horizons and goes beyond settled
foundations to formulate a Vision for Loyola 2025.

The Loyola Campaign
Building a future




Objectives - LMP

iif)

To provide an exceptional education for both
undergraduates and postgraduates that makes them
unique in terms of character formation that would lead
to making significant contributions to society,
regionally, nationally and internationally through
fruits of research and skills of graduates, its
entrepreneurial activities, and policy leadership.

To envision the type of education in 2025 - the ways we
teach and the ways the students learn - and put in place
effective structures and efficient mechanisms to meet
the challenges of future education.

To develop new schools, departments and institutes of
excellence within Loyola college and extension centers
in the state and beyond to enhance the profile of the
college.

V)

V1)

The Loyola Campaign
Building a future

To attract, develop and retain acads
highest international calibre and maks
and its departments, centres and inst
of choice for all statf in the internatii
local environments.

To recruit through equitable proc
from all sections with special ez1
marginalized sections and the fir§t
based on their socio-cultural backg
and potential.

To deliver excellent facilities and service
them effectively and responsively for th
and students.



The Loyola Campaign
Building a future

“The core of education lies, not, in the quantity of aw
knowledge, but in the quality of knowledge that ,not —
merely informs knowledge but forms character.” ~
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i The Future of our Past

Master Plan (LMP)

Purpose

‘--I-
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Formulating the Executive Council.
Envisioning Academic strategies and
Administrative initiatives for Loyola
College in 2025.

Setting objectives and values.

Reading the signs of time and foreseeing the
existence of the college in terms of learning
and teaching in 2025 the plan intends to
& e, | iy envision a future and plan strategies for

ﬁi;" 7« " A actualizing the vision of Loyola College,
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1 ; Jesuit Madurai Province of the Society of Identifying core competency areas.
- Deploying a mechanism and
resources to realize the purpose.

f Jesus.
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Values Strategic Challenges
“Our ideal is the well-rounded person who is o Compassion for the Marginalised s Reconceptualising teaching -
intellectually competent, open to growth, religious, @ Academic freedom learning - evaluation process.
loving, and committed to doing justice in generous e Subsidiarity z Creating autonomy &
@ Competitive Competence Building @ Creating new knowledge and
- PeterHans Kolvenbach, S.J. J . = S .
: Seaat . e : L Pursuit of Excellence managing it eftectively.
(Former Superior General of the Society of Jesus) s : .
| o ' @ Establishing new partnerships.
# Reinventing the role of
Government.
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The Loyola Campaign
* Building a future

Distinguished Past Principals

Fr. Bertram, S.J. (Founder Principal, 1925+ 35) Fr. Jerome D.Souza, S.J (IEJeL -30) .

12

Fr. Bertram, whose indomitable will
and vision built up the strong
foundation of Loyola College. It
started its functioning from 7th July
1925, Fr. Bertram being the founder
Principal, with 75 students on the rolls
in the under-graduate courses of
Mathematics, History and Economics.

Fr. L.D. Murphy, S.J (1938 - 42)

Father Murphy, an Englishman from
Oxford. A classical scholar. A great
speaker. Admirable teacher. He was a
Principal who combined firmness
with raciousness.

Fr. Jerome served as the pringipal:
of Loyola Collegeiin Chennai (1942
- 50) - had mg&iﬁted between the
Vatican and Nehru about ending
Portuguese control of Indian
churches, was a membeér of the
Indian Constituent Assembly and

four times India's delegate to the

UN General Assembly.

Loyola's longest served principal,

Fr. Kuriakose was a man born to
deal with crisis: Watching, waiting,
eloquently silent but ruthlessly
firm when occasion demanded
and was responsible for starting
the experiment of autonomy
granted to the college.




The Present Leaders

Fr. K. Amal S.J. (Our Rector)

e, [
'1.' :

My intention for the ﬁ;m@, 0Y/(
to provide strategic di ectic
leadership to the Eﬂﬂﬁgﬂ *‘u 5 to
institutions in Loyola Campu
make sure Loyola is pi
globally. To work closely wit
community, different Eﬁ@ ]
Arademu.: Divisions and a

management and a ministrati
the College are efficient  an
effective, and deeply committed t
the cause of the. values e:tis a;f; -

Province.




The Loyola Campaign
Building a future

The Present Leaders

Rev. Dr. C. Joe Arun, S.J. , Rev. Dr. B. Jeyaraj, S.J.
(Secretary & Correspondent) | (Principal)

Loyola needs to go beyond the reputation and
glorious praise it has now if it wants really to be
relevant and competent in the years to come.
Old ways must give way to innovation, creativity
and strategic planning, Loyola must embrace
change and learn skills to manage change. For
this, it should seriously look at the state of
teaching-learning-evaluation, research, infra-
structure and the type of governance and
services, and envision a future for itself to stand
tall in the world's stage. This is why in many
forums within the college and beyond there has

I am happy to welcome every one from all
walks of life and all parts of the world to be
a part of Future Loyola College, Chennai.
From the beginning, Loyola has been
known as one of the pioneers in the field
of higher education. No wonder, Loyola
College has been marked for its
distinctive Jesuit System of Education.
Our aim is to remain at the foretront of
centers of learning, teaching and
research. Loyola strives to promote
academic excellence and equal access to

been a feeling that we need to design a plan for the future and actualize the | all especially to the poor and the marginalized sections of the society.
plan gradually. In the recent World Alumni Congress alumni/ae felt strongly | In the context of commercialization of education in India, Loyola has
that Loyola must move on to innovative ways. Possibly, when Loyola | always stood for Values and for the empowerment of the poor
celebrates centenary in 2025 it should be able to realise the competence that , Presently in Loyola College there are sizable number of first
embraced change, adopted innovative strategies and kept pace with global | generation students studying from the rural areas, we are striving to
change and trends in higher education. This we can achieve, not entirely by give all round formation to make them academically excellent and
the Jesuits, but only collectively by all - Jesuits, Alumni/ae, philanthropists, socially committed. As a Principal of the College, 1 provide academic
well wishers and so on. The collective resolve must help us reach where we leadership and direction to maintain the academic standards, to
aim to move. This campaign, I pray, must help towards that end. ensure that the College continues to retain its recognition by UGC as
the College with Potential for Excellence by NAAC as one of the
accredited higher Education Institutions with high grade points in
India.




The Present Leaders

With our distinct student centered teaching-learning and evaluation
methodology, I am sure our students will be able to face the challenges of life
successfully and be men and women for others. 1 gratefully acknowledge
the great contribution of our old students for their support in fulfilling our
mission of providing quality education with social responsibility to the
students. I warmly seek their continued participation in the curriculum
update, in the capacity building of the students, in the successful
implementation of internship programmes, in providing scholarships to the

poor students and in the development of infrastructural facilities of the

College.

“ Let your light shine”

Rev. Dr. 8. Arockiaswamy, S.J.
(Deputy Principal)

I envisage education as an opportunity
offered to an individual to mould himself or
herself to keep pace with the challenges
ahead of him or her in future with
compassion and commitment and social
responsibility.

The Loyola Campaign
Building a future

Rev. Dr. N. Casimirraj, S.J.

(Alumni Director)

If Loyola has to continue to be among
the top higher educational institutions
and if it has to engage itself in cutting
edge infrastructure, it needs to tocus on
academics, research, HR and
infrastructure. The Administration will
focus onthe academics.

The Management will focus on the
infrastructure. We, alumni shall help
realize the dream by our involvement in
advice and fund raising. The alumni's
role in fund rising is crucial. We shall
work towards it hand in hand, shoulder
to shoulder.




Priorities
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The Loyola Campaign
Building a future
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To realize the Master Plan we aim to raise more than 350 Cr rupees
to develop the college to face the challenges of the future.

To this end we will focus on:

# Human Resource
Development and
management.

o Recruiting quality
personnel and retain
them by paying
competitive salary.

e Building competencies of
Teaching and Research
Faculty and Non-
Teaching Staff.

-

Loyola School of Commerce &
Economics (which includes 2
auditoriums of 500 capacity,
Computer Lab and Stock
Exchange Trading Room)
Main Auditorium

Hostels for boys and girls
Engineering college

Loyola Institute of Business
Administration.

Medical Centre

Library

Canteen.

Indoor Stadium & Gymnasium

Supporting the students with
Studentships, Scholarships,
Awards and Fund for remedial
and ongoing formation.

Instituting Endowment Lectures,
Endowed Posts, Chairs, Projects for
Theoretical and Practical Research.




Dear Sponsors,

The Master Plan that Loyola has evolved should build for Loyola a future.
That future must consist of capacity, perspective and strategy to provide
guality education and that education must be accessible to the poor and
the marginalized.

Building a future for Loyola does not lie in mere physical infrastructure.
It lies more in the ways we support bright but economically and socially
marginalized students. And we need to support and encourage research
that provides the content for teaching.

We welcome you to choose any one or more of the priorities given in the

following pages.

Director
Loyola Development Office

The Loyola Campaign
Building a future
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The Loyola Campaign

Buildinge a future

Dear Sponsors,

This Campaign consists of three core priorities:

o Students
e Research
® Buildings

You are welcome to choose your priority.
All your donations and benefactions should made in cheque

pavable to The Principal, Loyola College, Chennai, India and
reach it to

Loyola Development Office (LDO)
Loyola College

Nungambakkam

Chennai-600 034

[ndia.




The Loyola Campaign
Building a future
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Supporting Students

Scholarships
We intend to build a corpus of 20 Cr rupees for this purpose.
Interest from the corpus will be used to support poor students

and first generation learners.

You could give the entire amount or choose one area of support:

Tiation Fees:
Hostel Fees:
Books :

Entire expenses:

PhD Studentships

We want to support poor students who want to pursue research
leading to award of PhD degree. It could be any discipline of the
college. In this we want to raise 10 Cr rupees of corpus.

The Loyola Campaign
Building a future

Research

In this Campaign, we want to raise 75 Cr rupees initially to
support research in all disciplines. In science and arts, and in
commerce, we would like to evolve a cohesive plan to encourage
research. This research will be done in close collaboration with
industry and social sectors. The fund will be used to build
laboratories, buy e-resources, develop research facilities and
infrastructures.

Apart from this main fund, we want also to institute Fellowships.
For this, each fellowship would cost 5 Lakh rupees. We plan to
institute fifty fellowships in all disciplines.



|OUR PROJECTS |

Poor Students’ Fund

Estimated Cost ¥ 20 Crores

The Loyola Campaign
Building a future

"I try to give to the poor people for love what the rich could get for money.”

- Mother Teresa

The aim of Loyola College is to provide
University education in a Christian atmosphere to
deserving students, especially those belonging to
the Catholic Christian Community. Although this
college is meant primarily for Catholics, it does
admit other students irrespective of their caste
and creed. [t focuses more on the poorer and
marginalized sections of the society and Dalits.
More than 50% of our students belong to the poor
category. There is a sizable number of first
generation learners. We like to extend helping
hand to educate them and mould them to be a
useful citizen to our nation.

We are in the process of creating a Poor Students’
Fund to the tune of 10 crores to help the needy
students with scholarships and free noon meals.

Donors are welcome to sponsor education of the
underprivileged students.

e An individual student can be sponsored for
his/her college fees and hostel fees.

¢ An amount may be given to the poor
students. The interest from this fund will be
given as scholarships to the needy students.

e In any other form the donor may wish.

We will duly and gratefully acknowledge and
account all of your contribution. We can give the
number of students benefitted by your
contribution.

21




| OUR PROJECTS|
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['he Loyola Campaign
Building a future

The School of Commerce & Economics

Estimated Cost T 32 Crores

To love the poor and to serve the poor for sustainable growth

Loyola's new initiative is to create a
comprehensive and modern programme in
Business and Economics studies and research
that will groom the Business leaders of tomorrow.
The proposed School of Business studies will
significantly enhance Loyola’s existing Commerce
and Economics departments, as well as introduce
a world class undergraduate programme in
Business Administration. Over the years we have
realized that applicants to commerce and
commerce related courses have greatly increased.
But the infrastructure we have and the facilities

we use fall below the standard of a world class (Economics), M.Com. M.A. (Economics), M.Phil.
institution. We plan to build a school with state-of- and Ph.D. Though the college has preferential

the art facilities that would accommodate option for the poor and the marginalized, it admits
students of commerce, and economics. students from all over India and abroad with all

hues of faith and economic status.
The School of Business will house more than 2200

students, which is 30% of the entire college But the fast changing socio economic realities call
strength at present but more than the entire for world-class facilities, pedagogy and personnel,
college strength ot yesteryears. It will ofter all the to serve the nation and prepare the students to
business related courses like B.B.A., B.Com., become world leaders of tomorrow.

B.Com. (Corporate), B.A.




Loyola Hostel for Boys

Estimated Cost T 85 Crores

A great place to learn, an ethos to make new friends and orientation to live life to the full

Loyola plans to build a separate hostel for boys
and girls. The capacity being 2000 with all the
facilities like room coolers, geysers, other
facilities like TV, VCR and phone will also be
provided in the Hostel Lounge.

To meet the need we have to build men's hostel
for 2500 students. Secondly, the new hostel
should cater to the needs of poor, rural students,
middle class students from other parts of India
and international students.

2500 rooms x I3 Lacs : < 750,000,000
Recreational Room,

Auditorium,
Bath Room,

Sanitation etc. : < 100,000,000

Z 850,000,000

The Loyola Campaign
Building a [uture

| OUR PROJECTS |
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Loyola Auditorium

—stimated Cost ¥ 60 Crores

We aim to build a good auditorium for various functions. An auditorium to accommodate two thousand people.

A campus landmark, Loyola Auditorium will
feature a historic revival architecture and an
elegant decor which will serve the college and
community well. The auditorium will be a
popular location for many theatrical events
including our own theatre department's
productions and Allied Arts' presentations, in
addition to the college concert and college band
performances.

This facility is ideal for conferences or
ceremonies that need to accommodate large
groups in a graceful, dignified setting.l
Auditorium will be fully air-conditioned and
handicapped accessible.

Seats up to 2000 persons
(including balcony)

Handicapped accessible

1,000 sq. ft. stage

Orchestra pit

Two large dressing rooms with lighted mirrors
and shower adjacent to stage

Computerized lighting system

Mounted video projector and screen

The Loyola Campaign
Building a future

Document camera
Slide projector

VHS videocassette player

DVD and Laserdisc player

Podium with microphone, wireless
microphone, and table top microphones




The Loyola Campaign
Building a [uture

Indoor Stadium & Gymnasium

Estimated Cost T 70 Crores

Instruction ends in the school-room, but education ends only with life

Sports at Loyola means a lot of enthusiasm - not Gymnasium : ¥ 10,000,000
only from within the campus, but from other Indoor Multigame Court : < 50,000,000
colleges in the city. The academic calendar is : ¥ 10,000,000
crowded with sporting events - be it the intra- '

hostel and inter-hostel events, or the inter- : : ¥ 70,000,000
collegiate and inter- tournaments. Loyola is proud '
to say that with the existing facilities it has

produced eminent world champions like

Amirthraj Brothers in Tennis, Muneer Sait and
Ramanathan Krishnan in Hockey Viswanathan

Anand in Chess. Loyola has finally decided to 7
build a new hi-tech indoor stadium and /
Gymmnasium.

The new hi-tech wood-floored multipurpose
indoor stadium will have a well-equipped
gymnasium. All this, combined with the untiring
commitment and enthusiasm of the student
community, with encouragement and guidance
from the faculty will create tremendous
opportunities for students to hone their talents.

25



The Loyola Campaign
Building a future

Loyola Institute of Business Administration (LIBA)

Estimated Cost ¥ 38.3 Crores
"Education, like the mass of our age's inventions, is after all, only a tool;
everything depends upon the workman who uses it"

IS RANKED AMONG THE TOP 10 INSTITUTES
OF India. It has also started research, besides the
regular research done by taculty and students. It
focuses on Business Ethics, Corporate
Governance, Corporate Social Responsibility, and
TR R TRV TSR _ Supply Chain Management. Unfortunately, its
PUSIVEST SRS B - infrastructure is outdated, inadequate.

It needs -
Smart classrooms for 65 capacity - 12 Y50 Lakhs x 12 = T ¢ Crores

Faculty Oftices -30 <I5 Lakhsx30 = .5 Crores
Library = Crores

| @ U R PROJEGCTS |

Auditorium (500 capacity) = | Crores

Oftices for research scholars - 20 T4 Lakhs x 20 = Yo Crores

TOTAL 38.. Crores

26



The Loyola Campaign
Building a future

Loyola ICAM - College of Engineering & Technology

( LICET)

Estimated Cost T 100 Crores

Education is more than a luxury; it is a responsibility that society owes to itself.

A new venture Loyola College has launched in
2010. It started with minimum requirments -
classrooms, workshops and otfices. Now, it has to
develop. The main purpose is to the poor and the
marginalized.
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Administrative Block
Academic Block
Labs and Workshops
Hostels

< 100 Crores
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EDUCATION
DR, G VISWANATHAN
MR A VAIRAPRAKASAM

DR. B K KRISHNARAJ YANAVARAYAR

PROF. R RADHAKRISHNAN
CHEVALIER DR. G XAVIER RAJ

MEDICINE

PADMA BUSHAN DR.S § BADRINATH, FRCS,

(HON.CAUSL)

PADMA BUSHAN DR. PROF. N RANGABASHYAM
PADMA VIBHUSHANA DR. PRATHAP C REDDY

DR. JANARDHAN RAD
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JUSTICE JAST] CHELAMESWAR
JUSTICE K CHANDRU
JUSTICECT SELVAM

JUSTICET S SIVAGNANAM
JUSTICE M M SUNDRESH
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JUSTICE P P S JANARTHANA RAJA
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ILLUSTRIOUS ALU Y

DR. N MAHALINGAM
DIWAN ARUN NANDA
DOMINIC BROTRERS
MR. JAITHIRTH RAO
MR. A MAHENDRAN
MR. N KRISHNA KUMAR

MR. SUBBA REDDY

MR. XAVIER BRITTO

MR. ARUN MURUGAPPAN
ME. GOPAL SRINIVASAN
MR.STEVE BORGIA

MR. ANTONY JACOB

~MR. AJIT DEORA

MR. CHRISTIE CHERIAN
MH. SUNNIL NAIR
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SHRI P SELVAGANESH

SHRI. D SRINIVAS
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FR. VINCENT CHINNADURAI
DR. BR. GEORGE KALANGOD
DR. FR. §. IGNACIMUTHLL S.1.
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SHRI. M M JACOB
‘SHRL P CHIDAMBARAM

SHRL DAYANIDHI MARAN

SHRL B S GNANADESIKAN

MR. PRAKASHPURAM

- MEDIA
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MR. N RAM

MR. N MURALI

MR.N RAVI

MR._K BALAJI

MR. R RAMESH

MR_K VENUGOPAL

MR KALANIDHI MARAN
MR SASIKUMAR MENON
MR P SAINATH

MR. SANJAY PINTO

MR. RAHUL BANERJEE

[PS

SHRI. S SRIPALL

SHRI C V NARASIMHAN
SHRL TRAJENDRAN
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CINEMA
MR. RADHA RAVI

MR: R SARATH KUMAR
MR. PRABHU GANESAN
MB. CVIKRAM

SPORTS
MR.A G MILKHA SINGH

ME. RAMANATHAN KRISHNAN

MR. MUNEER SAIT
MR. SHARAT KAMAL .
MR. VISWANATHAN ANAND

[AS

THIRLL K § SRIPATHY
THIRL. N VITTAL

THIRU. C N RAMDAS
THIRU. M R SIVARAMAN
THIRU. R GOPALAN
THIRU. M G DEVASAGAYAM
THIRD. PEJAYAR MURARI
THIRU. N HARIBASKAR
SHRL ¥ J KURIEN

DR. JOE MADIATH
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Loyola’s Turn ¢

toward a future

For further details please contact:

Loyola Development Oftice /

Loyola Alumni Association

Lovola College,

Nungambakkam,

Chennai - 600034. Tamil Nadu, India.

Ph: +91-44-28178308 / 28178200 / 28178446 / 28178447

Email: alumniloyola@yahoo.co.in
ldootfloyola@gmail.com
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